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November 2006

FOR IMMEDIATE RELEASE

INDUSTRY SUPPLEMENT IN THE INDEPENDENT NEWSPAPER

The Photo Imaging Council (PIC), together with the Photo Marketing Association (PMA), is supporting a further Industry Supplement to be released in The Independent newspaper on 18 November 2006.

The third and last in this year’s series, this time on indoor photography, will be published on 18 November.  Advertising sponsorship is led by Kodak, whose Steve Lawes says, “Kodak is delighted to be involved in such a high profile campaign”, but there are other advertisers involved, amongst them Olympus, Samsung, Casio, HP and ICI Imagedata are equally pleased to be using the medium.

They are all members of the Photo Imaging Council which, with the PMA, has been associated with The Independent’s imaginative concept from the start.

Because the PIC’s policy has always been to remain generic in its product and corporate support, it approves wholeheartedly of the newspaper’s unbiased approach to the subject of consumer digital imaging promotion.

PIC Company Secretary, Pam Hyde, observes, “Ours is a £4 billion per annum industry.  The three magazines in this year’s Independent Photography series have helped to promote every aspect of the industry, from manufacturers through to distributors and retailers.”

Aiming to inspire consumers, from dedicated enthusiasts to ‘happy-snappers’, the ‘Independent Photography’ publications have always pressed them to spend their money wisely on the digital equipment, which is designed to help them create results that really satisfy them. 

The editorial content of the latest 24-page magazine includes an article on retail printing options from digital files.  In addition, the interestingly balanced content, displays a light-hearted anecdotal piece on indoor photography, an extensive Buyers’ Guide and a feature on home printing, all of which should inspire the consumer to develop their interest in the subject.

Apart from reaching 265,000 readers of The Independent who will receive it inside the Saturday Information section, the magazine will be distributed free at The National Museum of Photography, Film and Television – and to subscribers to ‘What Digital Camera’, ‘Web User’ and ‘Amateur Photographer’ magazines.

**** ENDS****

Notes to editors

1. Further information, contact:

Pam Hyde

Photo Imaging Council

Orbital House

85 Croydon Road

Caterham

CR3 6PD

Tel  01883 334497

Fax 01883 334490

Email pic@admin.co.uk 
Web www.pic.uk.net 

The Photo Imaging Council

The Photo Imaging Council, or PIC, represents a wide spectrum of companies on the supply side of the photo-imaging sector based in the UK.   This is an industry worth an estimated £4 billion to the British economy. 

There are around 110 leading manufacturers, importers, exporters and photo waste companies. Several of the major trade and professional associations are also affiliated to the organisation.  PIC interests’ range across cameras, film, mobile phones, memory cards, photo printers, chemicals, minilabs, accessories, specialist services and professional photography.

PIC is committed to improving the environment in which our members do business, promoting their interests through lobbying and supplying value added services. Membership provides access to industry information and market trends, networking and business opportunities and other services.
PIC has close ties with many counterpart associations worldwide.
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