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February 2005

Data exchange between

GfK Marketing Services and the Photo Imaging Council 

Demonstrates another year of significant growth within the Digital Imaging sector
For the past two years GfK Marketing Services have worked closely with the Photo Imaging Council to formulate complete market sales figures for Imaging products within Great Britain. Once again for 2004 the two companies are pleased to publish their findings.

GfK Photo Retail Audit Panel operates by collecting transactional sales data direct from Consumer Electronic Multiples, Photographic Specialists, Chemists, Mass Merchandisers, Internet and Grocery Retailers.  The information collected from these retailers is used to provide market size, share trend data and pricing information. Through working with PIC they have been able to develop key facts and figures for the Imaging sector.

PIC collects and collates data as agreed by participants and distributes the results on a monthly basis. The data provided to PIC is based on manufacturers sell-in figures. GfK Marketing Services tracks the sell-out through retailers. Working together the two organisations have achieved a unique and valid overview of the entire market.

By collaborating on this project PIC and GfK have been able to jointly use each other’s market figures to agree total market size in volume (Millions). 2004 has again proved to be an exciting year within the Imaging markets with a growth of 58% recorded in overall sales of Digital Cameras. The shift by consumers to Digital Imaging products is continuing with sales of hardware and peripherals increasing at a steady rate. The negative side to this is the sharp decline within the traditional analogue market, with analogue camera sales declining over 37% against the previous year and film sales down 24%. 

Full year sales for 2004 (GfK & PIC Combined market Estimate for 2004)





Volume (millions)
Growth Versus 2003
Analogue Camera Sales

-
1.32


-37%

Digital Still Camera Sales

-
5.45


+58%

Single Use Camera Sales

-
24.61


+9%

Still Film Excl SUC


-
61.15


-24%

Single Use Cameras continue to achieve positive volume growth, however the introduction of Mobile Phones with Imaging capabilities has some analysts believing that this market could be coming under increased competition, with more consumers using the camera on their mobile phone rather than using a Single Use Camera.

GfK tracks all Imaging and IT markets including Memory Cards, Inkjet paper, Small Photo Printers and USB Memory.  
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Anthony Norman, Senior Account Manager



0870 6038111
e-mail : anthony.norman@gfk.co.uk or visit  www.gfkms.com
GfK Marketing Services Ltd., Sheer House, Station Approach, West Byfleet, Surrey, KT14 6NL

Pam Hyde, 







01883 334497
e-mail: pic@admin.co.uk or visit  www.pic.uk.net
Photo Imaging Council, Orbital House, 85 Croydon Road, Caterham, Surrey CR3 6PD, UK
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